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KISA OZET
METROPOLDE (ISTANBUL KENTINDE) YASAYAN X VE Y KUSAGI
KADINLARININ INTERNETTEN SATINALMA DAVARNISLARININ
KARSILASTIRILMASI
FILIZ TUTGUN

Bu tez ¢alismasinin amaci istanbul’da yasayan X ve Y kusagi kadinlarinmn internet iizerinden
alhigveris davraniglarini demografik veri degiskenleri bakimindan degerlendirilmesidir. Arastirma
kapsaminda Istanbul’da yasayan X kusagi ve Y kusagi kadinlari ile internet iizerinden anket
calismasi gergeklestirilmistir. Bu iki kusagin internet tizerinden aligveris davranislarini 6lgiimlemek
icin iki degiskenli ki-kare analiz teknigi kullanilmastir.

Gergeklestirilen bu ¢alisma ii¢ bliimden olusmaktadir. Tlk bdliimde metropol kavrami, metropol
yasami ve metropolde yasayan kadinlar, kusak kavrami, X ve Y kusagi kadinlar: ve karsilastiriimasi
incelenmistir. Ikinci béliimde e-ticaret kavramu, tarihsel siireci ve gelisimi, e-ticaret ile degisen
satinalma davranislari, X ve Y kusagi kadinlarinin internet iizerinden satinalma davranislari
tizerinde durulmustur. Son boliimde ise X ve Y kusagi kadinlarinin internet tizerinden satinalma
davraniglar tizerine gergeklestirilen arastirmanin sonuglar1 degerlendirilmistir.

Sonug olarak, arastirma yapilan istanbul Kentinde X ve Y kusagi kadinlarinin internet iizerinden
satinalma davranislar: karsilastirilldiginda demografik degiskenlere gore farkliliklar ve benzerlikler
olgtimlenmistir.
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alisveris davranislari, E-ticaret.
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ABSTRACT
COMPARISON OF INTERNET PURCHASING BEHAVIOURS OF X AND Y
GENERATION WOMEN LIVING IN METROPOLITAN CITY (iISTANBUL)

The subject of this thesis is the evaluation of internet shopping behaviors of X and Y generation
women leading their lives in istanbul Metropolitan city with regards to demographic data variables.
A questionnaire has been applied via Internet to X and Y generation women residing in Istanbul
within the context of this research. To measure these two generations’ e-shopping behaviours, two-
variable chi-square analysis technique has been implemented.

This study consists of three sections. In first section, metropolis concept, metropolitan life,
women living in metropolis, generation concept, X and Y gen-women and their comparison have
been examined.

In second section, e-commerce notion, its historical process and development, purchasing behaviors
changing with e-commerce, X and Y gen-women internet-based purchasing behaviours have been
pointed out.

In the third and last section, the consequences of the questionnaire conducted on X and Y
generations’ internet purchasing behaviours have been evaluated.

Eventually, when these internet-based purchasing behaviours of X and Y generation women in
Istanbul city have been compared, similarities and differences have been measured and shown in
terms of demographic variables.
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