KISA OZET
HALKLA ILISKILERDE YENI MEDYA
ve
UZAKTAN EGITIME iLiSKiN BiR MODEL ONERISi

Giliniimiizde; diinyadaki degisim riizgari, gelisen teknoloji ve buna bagl degisen talepler,
yiiksek kaliteyi yakalamaya ¢alisan ve kendine kiiresel diinyada yer edinmek isteyen kurumlari
yeniden yapilanmanin énemini kavramaya itmistir. Bu baglamda halkla iliskiler kurumlar igin
giin gectikce 6nem kazanan bir ihtiyaca doniismiistiir.
Uzaktan egitim alaninda zellikle bir 6grenme araci olarak kullamlan internet ve Web halkla
iliskiler araci olarak da 6grencilerin uzaklik ve yalnizlik duygularini gidermek, aidiyet duygusu
kazandirmak, kurum igi ve disi iletisimi gerceklestirmek, basin ile saglikli iligkiler kurmak,
haber akisini saglamak, hedef Kitleleri gézlemek, i¢ ve dis hedef kitlelerle diyaloga dayal1 bir
iletisim olusturmak icin kullaniimaktadir.
Sosyal medya markalara, marka imajlarini olusturmalari, pekistirmeleri ve korumalar: igin
bir¢ok avantaj saglamaktadir. Bu avantajlardan yararlanabilmek igin; sayisi giinden giine artan
sosyal medya araglarindan nasil kullanilmasi gerektigi ¢cok onemlidir.
Bu c¢alismanin amaci; genis bir Kkitleye 6gretim hizmeti veren mega tniversitelerin halkla
iliskiler uygulamalarinda yeni iletisim araglarindan Internet ve Web ’in etkin olarak kullanilip
kullanilmadigini arastirmak, tniversitelerin Web sitelerini hazirlarken, halkla iliskiler surecini
uygulanmip uygulanmadigini, ¢ift yonlii iletisime dayali iletisimin ilkelerini Web sitelerinde
kullanip kullanmadigini belirlemektir.
Anahtar Kelimeler: Halkla iliskiler, Uzaktan Egitim, Internet.

ABSTRACT
NEW MEDIA IN PUBLIC RELATIONS AND A MODEL
RECOMMENDATIONS IN OPERATIONS
Today, the wind of change in the world, developing technology and the changing demands
related to it have pushed institutions that try to achieve high quality and want to have a place
in the global world to realize the importance of restructuring. In this context, public relations
has become an important need for institutions. It is used as an Internet and web Public
Relations tool, especially as a learning tool in the field of distance education, to eliminate the
feelings of distance and loneliness of students, to create a sense of belonging, to realize
internal and external communication, to establish healthy relations with the press, to provide
news flow, to observe audiences, to create a dialogue based
Social media provides brands with many advantages for creating, consolidating and
preserving brand images. In order to benefit from these advantages, it is very important to use
social media tools that increase the number of times each day. The aim of this study is to
investigate the effective use of the internet and Web from new communication tools in public
relations applications of universities, which provide teaching to a wide audience, and
determine whether the public relations process is implemented and whether the dialogue-
based communication principles are used on web sites while preparing mega universities
"Web sites.
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