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REKLAM ILETISIMINDE DIJITALLESME: ONLINE

DAVRANISSAL REKLAM KAVRAMI VE TASARIM

Eren Aslan

Bu ¢alismada, Gemius Arastirma Sirketi’nin 2016 yilinda gergeklestirmis oldugu
arastirmalar kapsaminda en ¢ok trafigi bulunan alisveris sitesinin 2 banner reklam
orneginin tasarimlar, dilsel ve gorsel gostergeler agisindan incelenmektedir.
Calismanin amaci, online davranigsal reklam etkinlikleri ¢ergevesinde gergeklestirilen
banner uygulamalarinin tiiketicilerin satin alma kararlarina ne olgiide etki ettigini
analiz etmektir.

Anahtar Sozciikler: internet Reklamcihigi, Cevrimigi Reklamecilik, Online
Davranissal Reklamcilik, Banner, Tasarim, Gostergebilim.
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ABSTRACT

DIGITALIZATION IN ADVERTISING COMMUNICATION:
CONCEPT OF ONLINE BEHAVIORAL ADVERTISING

AND DESIGN

Eren Aslan

This study examines the designs of two banner commercials, linguistic and visual
indicators of shopping sites with the most traffic within the scope of research has
conducted by Gemius Research Company in 2016. The aim of the study is to analyze
how extent to which banner applications within the context of online behavioral
advertising activities affect consumers' purchasing decisions.
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