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KISA OZET

REKLAM FILMLERININ EVRIMINDE DUSUNSEL BiR DONUSUM:
“APPLE 1984”

Erdem TATLI

Bu calisjmanin konusu “Apple 1984” reklam filminin gostergebilimsel
coziimlemesidir. Calismada oncelikle reklam, marka, iletisim gibi kavramlar
tamimlanmis, reklamin tiiketim toplumundaki etkileri incelenmistir. Daha sonra
¢oziimlememizde uygulayacagimiz yontem olan gostergebilim ve gostergebilimle

ilgili kavramlar aciklanmistir.

Reklam ve gostergebilimle ilgili boliimlerin ardindan “Apple 1984” reklam
filminin ¢6ziimlemesi yapilmistir. Céziimlemede “Apple 1984” reklam filmi bir

metin olarak ele alinmis ve gorsel ve isitsel diizlemleri incelenmistir.
Cahsmanmin son boliimiinde “Apple 1984” reklam filmindeki erktekelci
yap1 gibi giiniimiiz toplumunun da kendine has bir erktekelci apiya sahip

oldugu one siiriilmiistiir.

Anahtar Sozciikler : Reklam, Apple 1984, Gostergebilim, Gostergebilimsel

Coziimleme, Tiiketim Toplumu, Erktekelci Yapi.
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ABSTRACT

AN INTELLECTUAL CONVERSION ON EVOLUTION OF
ADVERTISEMENT FILMS : “APPLE 1984”

Erdem TATLI

This study deals with the semiologic analyse of “Apple 1984” television
commercial. In study, at first, terms as advertisement, brand, communications
have been determined, effects of advertisement on consumption society have
been analysed. Later, the method semiology, which we have caramelized in our

analyse, and terms related to semiology have been described.

After the sections concerned with advertisement and semiology, television
commercial “Apple 1984” has been analysed. In study, “Apple 1984” television
commercial has been discussed as a text and audio visial dimensions of it have

been studied.
At the last part of the study, just like totalitarian structure in the “Apple

1984” commercial, the idea of today’s consumption society has its own and

uniqe totalitarian structure has been championed.

Key Words : Advertisement, Apple 1984, Semiology, Semiologic Analyse,

Consumption Society, Totalitarian Structure.

IX



