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OZET

Istanbul’da ki Devlet ve Ozel Miizelerin Reklam

Stratejileri Agisindan Degerlendirilmesi

Esra Aksoy

Ik insanlarin ortaya cikisi ile baslayan gegmis diisiincesi, bu diisiincelerin nesilden nesile sozlii
olarak aktarilmasi ve bu diistincelerin gesitli yontem ve teknikler kullanilarak kayda alinmast, tarih
kavraminin ortaya ¢ikmasina neden olmustur. Tarihsel arastirmalar sonucunda ortaya ¢ikan cesitli
belgeler, gorsel bulgular, koleksiyonlar ve sanat degeri tasiyan eserlerin ¢ogalmas: ve cesitli
siniflandirmalarin yapilarak toplumla paylasilma istegi miizeleri meydana getirmistir. Tarihsel ve
bilimsel arastirmalarin yapildigi bu mekanlar bazen dolayli bazen de dogrudan toplumsal kimligin
olusmasinda, farkl: tarih ve kiiltirlerin taninmasinda toplumlarin karsilikli iletisim saglamasinda
etkili olmustur. Miizeler, bulundugu tlkenin kiiltiirel mirasinin olusmasina katki saglayan, halkin
gelismesini destekleyen, ortak kiiltiirlerin bulusmasini saglayan kamu kurum alanlaridir. Miizelere
bu degisim siirecinde, bilimsel ve egitsel arastirma merkezi olarak bir misyon yiiklenmesi, zengin
kiltiir ve tarih mirasina sahip olan devlet ve 6zel miizelerin sayisinin artmasi miizelerin farkl
disiplinler ile birlikte hareket etmesini zorunlu kilmstir.

Bu departmanlardan en o6nemlisi, toplum-kurum arasinda koprii olusturan, toplumu c¢esitli
etkinliklerden haberdar eden ve uluslararasi haberlesmeyi saglayan Reklam ve Tanitim
departmanidir.

Miizelerin, reklam ve tanitim faaliyetlerine ge¢mise oranla daha ¢ok 6nem vermesi, bu departmanin
islevselligini arttirmistir. Bu durum, miizelerdeki Reklam Tanitim departmanlarin da calisacak
kisilerin, bu alan ile ilgili bilgi sahibi olmasini gerektirmektedir. Miizelerde yapilacak reklam ve
tanitim faaliyetlerinin miizenin konumuna, amag ve hedeflerine iyi hizmet etmesi gerekmektedir.
Bu arastirmanin amaci, iilkemizde olan devlet miizelerinin ve 6zel miizelerin reklam stratejilerini
nasil gerceklestirdigi, hangi tanmitim araglarindan yararlandigi, reklam ve tamitim faaliyetlerinin
ziyaretci istatistiklerine etkisi tizerinedir.

“Istanbul’da ki Devlet ve Ozel Miizelerin Reklam Stratejileri Agisindan Degerlendirilmesi” adli
Yiiksek Lisans Tez Calismasi ii¢ bolimden olusmaktadir. Tlk bliimde miizelerin kavramsal boyutu
acisindan tanimi, tarihsel gelisimi, hedefleri ve miize tiirleri hakkinda bilgi vermektir. ikinci
boliimde ise daha ¢ok reklamin miizecilik iizerinde etkileri, reklamin tanimi, kapsami ve miizelerde
kullanilan reklam tanitim araglari vb. hakkinda bilgiler agiklanmaktadir. Ugiincii boliim de ise
Devlet ve Ozel miizelerin reklam stratejileri hakkinda goriisler ve degerlendirmeler hakkinda bilgi
verilmistir.
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ABSTRACT

Assessment of the Advertisement Strategies of the State and Private Museums.

Esra Aksoy

Historical thought which started to emerse with primary humanity, were transfered verbally to the
generations, and recorded by using varieties methods and techniques caused to arise the consept of
history. At the end of the historical research, varieties documents, visual evidences, collections,
carrying vale of art and their copies,varieties classificition are appeared and these historical worths
were wanted to share with society. That is why, museums were established. These kind of buildings
sometimes directly or indirectly became effective at providing the social identity, learning about
different history and culture and ensuring the correlative communication of societies. Museums are
the places that provide the creation of the cultural heritage in located countries, support the
improving of public designed and the meeting of the common cultures. At the reforming process of
museums, because of their scientific and educational mission, the number of the state and private
museums increased and have to move with the different disiplinaries.

One of these disiplinares is; “Department of Advertismentand Publicity” which work as a bridge
between society and foundation and acquaint the society with varieties. Advertisment and publicity
activities in museums hould deal out the location of museums, their goals and objectives as well.
The goal of this research depands on how the state and private museums realize their advertising
strategies, which publicity tool sareusedand the impact of advertisement and publicity activities on
the statics of the visitors.

The post graduatethesis study about the evalution of strategies of advertising between state and
private museum in Istanbul occurs three parts. The first part is the defination, historical
devoelopment, goals of museum, varieties museums and their technology. The second part is the
effects of advertisment on museology, the defination of advertisment and using advertisment and
publicity tools in museum. The third part gives information about the hypothesis and
recommendation of advertisement strategies of the state and private museums
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