OZET
ITIBAR YONETIMi ALGISI: BIR SAGLIK KURULUSU ORNEGI
Yiiksek Lisans Tezi: isletme Anabilim Dal
Danigman: Dog. Dr. A. Sera OZBASAR
Nisan 2016, 101 Sayfa

Bu calisma saglik kuruluslarinda itibar ydénetimi algisini nelerin
olusturdugunu ortaya koyma amaci ile yapilmistir. Calismada literatur taramasi
ve anket uygulamasi yontemleri secilerek bu amacin gercgeklestiriimesine
cahsiimigtir. Elde edilen sonuglar saglik kurumlarinda itibar yonetimi algisinin
hasta, hasta yakini ve ¢alisanlarin algilarinin ayri ayri dl¢utler yapilmis
Olcimlerin sonucunda istatistiksel agidan farkli oldugu gézlenmigtir. Calismada
calisanlar ile hastalara yonelik uygulanan anket, hastalar ile ¢calisanlarin itibar
algilarinin birbirine paralel sekilde oldugunu ve anlamli bir sekilde farkhlik
gdstermedigini ortaya koymustur. itibarin alt boyutlarinin ¢alisanlarin ve
hastalarin yas, cinsiyet, egitim, medeni durum gibi 6zelliklerinden etkilenmedigi,
calismanin sonuglarindan bir digeridir. Yine ¢aligmada Bilgilendirme Yeterliligi,
llgi (Anlagilmaya Calisma), Guvenilirlik, iletisim ve Fiziki Ortam boyutlarinda
Hasta ve Calisan algisi dlgulmus aralarindaki fark hipotez testine gore
yorumlanmistir. Calisma kapsaminda yapilan arastirmanin katihmcilarinin
verdigi yanitlar guvenilirlik ve gegerliliginin oldugunun kabul edilmesi,
calismanin sinirliliklari arasinda yer almaktadir.
Anahtar Kelimeler: itibar, itibar ydnetimi, Kurumsal itibar, itibar yénetimi
algisi.
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The purpose of this study is to show the perception of reputation
management in healthcare organizations. To achieve this goal there were used
several selected literatures and different survey methods. Results obtained by the
inquiry with different measurement criteria for each participant group are
showing statistical opinion differences between patients, there relatives and
employees about perception of reputation management in health institutions.

Patient and employee’s survey results about perception of reputation
management exhibits almost the same and parallel view without significant or
meaningful differences. Another point of view is that sub dimensions of
reputation does not affect the opinion of employees and patients with different
personal characteristics like age, gender, education background or marital status.
The perception about properties like expectation, sufficient informing and
reliability of the patients and employees have been measured in a physical way.
The differences between the results has been interpreted on the bases of the
hypothesis test. This study within the scoop of the answers given by the
participants has been accepted as reliable and true with that all results are
expected.
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