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OZET

Tiirkiye’ de elektronik ticaret ve isletmelere, tiiketicilere
sagladigi avantajlar, dezavantajlar.

Iletisim teknolojisinin gelisim siirecine paralel olarak, ekonomik faaliyetlerin yapisinda da
degisiklikler meydana gelmistir. Gegmisin genellikle yiiz yiize, yazili kayit sistemine dayanan is
yapma sekli internet aglari sayesinde giderek artan bigimde web tabanli alis veris siteleri olan dijital
platformlarda gergeklesir hale gelmistir. 1990’ 11 yillarin ikinci yarisindan itibaren genis bir iletisim
ag1 olan internetin ayn1 zamanda is yapma ortami haline gelmesiyle elektronik ticaret kavrami
yayginhk kazanmaya baslamistir. Isletmeler elektronik ticaret sayesinde, daha az biitce ile gegmiste
gorilmedik diizey ve kiiresel 6lgcekte is yapabilir hale gelmislerdir. Ayrica ekonomik boyuttaki
etkilerinin yan: sira, is giicii yapisinda da olduk¢a 6nemli degisiklikler getirmektedir. Belirli
alanlarda is kayiplarina neden olurken, farkli alanlar iginde istihdam sahalari meydana
getirmektedir. Bu ¢calisama ile hizli gelisen iletisim teknolojisi sayesinde olusan yeni is sahalarinda
faaliyet gosterecek isletmelere basarili olma yolunda tiiketicilerin beklentilerinin neler oldugu ve
elektronik ticaret isletmelerinin basari dl¢iitlerinin nasil etkilendigini ortaya koymaktir.
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ABSTRACT

E-commerce in Turkey and its advantages and disadvantages
for organizations and consumers.

In parallel with developmental process of communication technologies, there have occurred
changes in the commercial activities. In the past, trade was primarily face to face; however, with
the spread of the Internet this tradition has turned out to be conducted online through shopping
websites. From the second half of 1990s on, the concept of e-commerce has spread due to the fact
that the Internet has been used for business as well as communication. Thanks to e-commerce,
corporations have reached a capacity to run business globally which is unprecedented in history.
Beside economical impact, e-commerce brings about variations in terms of labor as well. It gives
rise to loss of employment in certain areas; however, it comes up with new employment
opportunities for others. In this study, the expectations of costumers and how the success of e-
commerce corporations are affected will be investigated which is considered to be guiding the
corporations emerging with the development of communication technologies.
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