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OZET
GIDA SEKTORUNDE YENI URUN MARKALAMASI: FARKLI URUNLERIN
MARKALANMASINDA KARSILASTIRMALI ANALIZ

Guinimiiz rekabet ortaminda isletmelerin pazar paylarint arttirabilmeleri, hedeflerine
ulasabilmeleri, karlilik ve rekabette {stinlik saglayabilmeleri ve farklilasabilmeleri igin
tilketicilerin ihtiyaglarina cevap verecek ve tiiketiciye maksimum fayda saglayabilecek iiriinleri
pazara sunmalari gerekmektedir.

Yeni fikir ve yeni tiriin iiretmek farklilasma igin atilacak 6nemli adimdar. Yeni bir tiriiniin basaril
olabilmesi igin driinin tiiketiciler igin fayda saglamasinin yaninda, dogru pazarlama stratejilerinin
belirlenmesi sarttir. Farklilasmay: saglayan etkenlerden biri de markalamadir. Marka, diriinin
tasidigi somut anlamin Gtesinde ona, soyut bir anlam da katmaktadir. Yani, iriin fayda sunarken,
marka onun o6tesinde imaj, sayginlik gibi soyut anlamlar da ifade etmekte ve tiiketicide giiven
yaratmaktadir.

Bu tez calismasinin konusunu pazarlamada yeni iriin, yeni triin gelistirme siireci ve yeni
arinlerin markalanmasi olusturmaktadir. Calismanin ilk ti¢ bélimiinde konular kavramsal olarak
anlatilmis; dérdiincii boliimde gida sektoriinde oncii bir sirket olan Ulker’in ¢ikolata ve mutfak
gruplarindan iki trininde bu konular 6rnek olay yontemiyle karsilastirilmis ve analiz edilmistir.
Besinci bolimde ise degerlendirme yapilarak sonug ve éneriler sunulmustur.
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ABSTRACT
NEW PRODUCT BRANDING IN FOOD SECTOR: COMPARATIVE ANALYSIS OF
BRANDING OF DIFFERENT PRODUCTS

In today’s competitive environment, the companies should develop and offer the market
products which respond to the needs of the consumers and provide them the maximum value in
order to increase their market share, achieve their goals, improve their profitability and differentiate
themselves among their competitors.

Creating new ideas and products is important for differentiation. In order for a product to be
successful, it is inevitable to determine the right marketing strategies besides the fact that the
product should provide value to the customers. One of the factors which provides differentiation is
branding. Brand contribute also an abstract meaning to the product beyond its concrete meaning.
Thus, while the product provides value, brand carries also abstract meanings such as image and
prestige and creates trust in the consumer.

The subject matter of this thesis is composed of new product, new product development process
and branding of new products. In the first three parts, the subjects are theoretically explained. In the
fourth part, new product development process and branding of two new products belonging to two
different food product groups-chocolate and kitchen group- are compared and analyzed at a leading
company at food sector, Ulker. In the fifth part, the assessment, conclusions and recommendations
are presented.
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