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KISA OZET
KURUM KIMLIGi VE GOSTERGELERLE AKTARIMI:
“YERELDEN GLOBALE” TURK HAVA YOLLARI REKLAMLARI SOYLEM
COZUMLEMESI
Berna CAGIRICI

Kurumlar hedef kitleler tarafindan farkl: algilanmak ve tercih edilmek igin gorsel ve dilsel
gostergeleri kullanarak bir Kimlik tasarimina ihtiyag duymuslardir. Kurumun kim ve ne oldugunu
anlatan gorsel gostergeler ile tasarlanan kimlik kurumun felsefesini yansitan ve tiiketicinin zihninde
olusan imajla etkilesen 6nemli bir bag olusturmustur.

Kiiresellesme ile beraber markalar tarafindan kullanilan gorsel gostergeler kurumlarin belirledigi
kiiresel dil ile yeni iletisim stratejilerini olusturmustur. Tiketiciler kendi kiilttirel degerlerine ters
diismeyen ve ortak bir dil olusturan iletilerle kiiresel diisiin yerel davran mesajini benimseyen bir
iletisim modelini tercih etmektedirler.

Kiiresel rekabet ortaminda kiiltiirel degerlerini ve kurum kimliklerini markalarina yansitan,
bireylerin ihtiyaglarina uygun iiriin ve hizmet sunan isletmeler kiireyeresel olarak markalarin
konumlandirmaktadirlar.

Calismamizda kurum kimligi olusturucularindan kurumsal tasarimin gorsel 6geleri; kurum ismi,
logo, slogan, renk, yazi bi¢imi kullanilarak Tiirk Hava Yollar1 kurumunun gorsel iletilerinin tarihsel
stireci boyunca kurumsal kimliginde yarattigi degisimler ile kiiresel marka algisindaki etkileri
incelenmistir. Bu baglamda gostergebilimsel yontem dogrultusunda artsiiremli bir ¢aligma
yapilmig; Tiirk Hava Yollart markasinin gorsel iletisim kodlarindan kurum logosunun degisim
stireci ele alinmigtir. Logonun kurum kiiltiirii ve degerleri ile biitiinlesen algisi ile kurumun kiiresel
hedeflerini aktaran dili, reklam iletilerinde ve sdylemlerinde kullandigi “Globally Yours” slogani
ile aktarilmistir. Bu ¢alisma ile havayollar: isletmelerinin kurumsal logolarinda yaptig: degisimler
ile marka kimligiyle aktarilan anlamlarin kiiresel hedeflerine ulasmada birer simgesel iletisim araci
olarak dnemli bir yer kapladig: goriilmektedir.

Anahtar kelimeler: Kurum kimligi, kiiresellesme, gorsel gosterge, Tiirk Hava Yollari, ¢coziimleme.
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ABSTRACT
CORPORATE IDENTITY AND CONVEYING THROUGH SIGNS: “ FROM LOCAL TO
GLOBAL™"™ ANALYSIS OF TURKISH AIRLINES COMMERCIALS DISCOURSE
Berna CAGIRICI

Corporations have been in need of creating an identity using visual and lingual signs in order to

be perceived as different and to be preferred by the target audience. Created with the visual signs
telling who and what the corporation is, the identity has created a significant connection reflecting
the philosophy of the corporation and interacting with the image in the consumer’s mind.
With globalization, the visual signs used by the brands formed the new communication strategies
along with the global language established by the corporations. The consumers prefer a
communication model complying with their cultural values, adopting the “think globally, act
locally” motto, with messages creating a common language.

In the global competitive environment, businesses reflecting their cultural values and corporate
identities into their brands, offering products and services matching the individuals needs position
their brands glocalization.

In our study the changes caused by the visual messages with the use of visual elements of
corporate design, being among the components of corporate identity, namely logos, slogans, color,
print format, on Turkish Airlines corporate identity throughout history, and their effects on the
global brand perception are analyzed. In this context, a diachronic study with a semiotic approach
was conducted, discussing the change of Turkish Airlines corporate logo, one of the visual
communication codes of the brand. The logo’s perception merging with the corporate culture and
values, and its language reflecting the global targets of the corporation is conveyed through the term
“Globally Yours” used in the commercials and also statements. It has been observed with this study
that the changes in the corporate logos of the airline companies, and the meanings conveyed with
brand identity prove to play a significant role as symbolic communication tools in reaching global
targets.
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