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OZET
TUKETICILERIN MANTIKSAL OLMAYAN
DAVRANISLARININ EKONOMIK SONUCLARI

Bu calisma ile; insanlarin, davraniglarini sergilerken gosterdikleri akilciliktan sapmalar ele
alinip, bunlarin doguracag: ekonomik sonuglar sorgulanacaktir.

Calisma dort bolim halinde planlanmis olup, birinci boliimde, ¢alismaya temel teskil ettigi
diistiniilen kavramlaramlardan bahsedilecektir. Ikinci béliimde, tiiketici davranislari, tiiketici
davraniglarini etkileyen unsurlar ve tiiketici davranis modelleri ele alinacaktir. Daha sonraki
boliimde ise; 6nce mantik disilik kavrami ele alinip, insanlari “akilci” olmaktan veya tiiketicileri
“homo economicus” olmaktan alikoyan unsurlara deginilecektir. Dordiincii boliimde ise,
tilketicilerin mantiksal olmayan davranislarini 6lgmeye doniik olarak hazirlanmaya ¢aligilan anket
calismasi ve sonuclari ele alinacaktir.
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ABSTRACT

CONSUMERS IRRATIONAL BEHAVIOURS AND THEIR ECONOMIC OUTCOMES

This study will consider the deviations from rationality depending on human behaviour. It will
also discuss the economic outcomes regarding this behavioural process.

This paper is consists of five chapters. The first chapter aims to explain the concepts which are
seen as the basis of the study. The second chapter focuses on consumer behaviour. It also explains
the direct influence of factors on consumer bahaviour and models regarding this concept. The next
chapter presents the irrationality concept. It also introduces some factors which prevent human to
bahave rational or consumer to be “homo economicus”. The final chapter summarises the findings,
and represents key points derived from the survey that aims to measure cumsumers’ irrational
behaviours.
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