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OZET

PAZARLAMA ILETISIMINDE YENi YAKLASIMLAR KAPSAMINDA SOSYAL
MEDYA UYGULAMALARI ve ETKILI KAMPANYA ORNEKLERI
Erkan Bulut
Bilgi teknolojilerindeki gelismeler ve sosyal medya araglarinin yayginlagsmasi, yasamin her
alaninda oldugu gibi pazarlama alaninda da yeni yaklasimlarin ortaya ¢ikmasina neden olmaktadir.
Bu kapsamda pazarlama kavrami, pazarlama karmalari, pazarlama anlayislari ve bilgi
teknolojilerinin pazarlamayi ne sekilde etkiledigi incelenmistir.
Web 2.0 olarak adlandirilan bir dizi teknolojik gelisme, sosyal medya kavraminin ortaya ¢ikmasina
neden olmustur. Sosyal medya, genis kitlelere internet icerigi olusturma ve diger kullanicilar ve
isletmelerle iletisim kurabilme olanigi tanmimaktadir. Bu ¢alismanin amaci pazarlama kavramini
tarihsel siireci igerisinde degerlendirerek, sosyal medya kavramin: ve sosyal medyanin pazarlama
iletisiminde ne gibi yeniliklere neden oldugunu arastirmaktir.
Bu gergevede, sosyal medyanin siyasal pazarlama kapsaminda kullanimi ve etkili kampanya 6rnegi
olarak Barack Obama’nin Kasim 2008 ABD baskanlik segimlerinde yiiriittiigii sosyal medya
kampanyasi incelenmis; sosyal medya araglarinin siyasal pazarlama amaciyla kullanimi ve etkileri
degerlendirilmistir.
Calisma, sosyal medyanin isletme bakis acisiyla iriin pazarlamasinda yarattigi yenilikleri
incelerken, siyasal pazarlama kapsaminda sundugu kazanimlar1 da ortaya koymaya ¢alismaktadir.
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Pazarlama, internet
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ABSTRACT

SOCIAL MEDIA APPLICATIONS WITHIN THE SCOPE OF NEW APPROACHES TO
MARKETING COMMUNICATION and EXAMPLES OF EFFECTIVE CAMPAIGNS
Erkan Bulut
Improvements in information technology and increased use of social media tools have resulted in
development of new approaches in every area of life, including marketing. This study examines the
concept of marketing, marketing mixes, marketing approaches and the impact of information

technologies on marketing within this context.

A set of technological developments called Web 2.0 has resulted in emergence of a new concept:
social media. Social media allows large masses to create web contents and communicate with other
users and enterprises. The aim of this study is to assess the concept of marketing within its historical
process and analyze the social media concept and the innovations introduced by social media to
marketing communication.

To this aim, the social media campaign run by Barack Obama for US presidential election held in
November, 2008 is examined as an example of an effective campaign and the use of social media
in political marketing; and the use of social media tools in political marketing and the related
outcomes are evaluated.

The study concentrates on the reforms created in product marketing through business perspective
of social media, with an aim to introduce the gains produced in the area of political marketing.
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