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OZET

REELAM ILETILERINDE MiZAH KULLANIMI:

OGELER, TEKNIKLER VE UYGULAMA ORNEKLERI

Ozan Kartay

Arastirmada  reklammn  Sneminden  tammindan  ve reklanun  nerelerde
kullamtldigimdan bahsedilip; mizalun Snemd, tanimi mizah kuramlar, mizahin
kullanim alanlart ve mizah tiirleri gibi cesitli konulara deginilmisgtir.

Aragtirma 27 Ev1il 2011 Saly, 28 Evliil 2011 Carsamba, 30 Evlil 2011 Coma
ve 1 Ekim 2011 Cumartesi giinleri televizyonlarmn prime time dénemlerindeki
reklamlarin izlenilerek mizahi reklamlarmn saptanmasiyla olsturulmustur. Cikan
somuglarla birlikte mizahi reklamlarm hangi sektérlerde kullanddifi saptanmstsr,
Mizahi reklamlarm hangi islevlerle, anlatum bicimlerivle ve retorik bicimleriyle



kullanildig1: ayrica izlenilen reklamlardan birinin edimsel. anlamsal ve retorik

¢oziimlemesinin yapilmas: arastirmanm yéntemini olusturmustur,

Arastirmada televizyonun Snemi ve islevlerinden de séz edip mizah icerikli
reklamlarm televizyonda nasil kullanildigi ve hangi dilsel. gérsel géstergeler

kullanilarak mizahi aktarumin gerceklestigi anlatilmistar,

Anahtar Kelimeler: Reklam. mizah. televizyon. anlatim bicimi. retorik.

gorsel ileti.
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ABSTRACT

USE OF HUMOR IN ADVERTISING:

ELEMENTS, TECHNICS AND EXAMPLES OF PRACTICE

Ozan Kurtay

In the research the issues such as the importance and description of
advertising are mentioned and where advertising is nsed also discussed. In addition,
the importance and description of humour. humour theories, the usage and types of

hmmour are adressed.

The Research of this thesis has been generated by observing the mmoruous
telem*i;iun advertisings which were selected in prime time in September 27
(Tuesday). September 28 (Wednesday), Semtemiber 30 (Friday) and October 1
(Saturday) 2011. According to the results, the sectors of which these advertisings



have been used are determined. The method of the research comprise the functions.
expressions and rhetorical forms of the humoruous advertisings and also the
pragmatic. semantic and rhetorical analysis of one of the advertisings watched.

In the research the issues such as importance and functions of television are
discussed. It is also analayzed how the humorous advertisings are used in televisions

and by using which verbal and visual signs humor is transferred.

Key Words: Advertising. humour, television. expression style, rhetoric,
visual message



