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KISA OZET
Toplumsal sorunlarin ¢éziimiine yonelik hazirlanan reklam kampanyalari: Anlatisal ve
tematik ileti ¢oziimleme 6rnekleri
Begiim Aylin GUVEN

Sanayi devrimi sonrasinda hizla gelisen diinya yeni bir akim ve degisimin etkisi altina girmistir.
Kiiresellesme olarak bilinen bu hizli degisim olgusunun iilkeleri kendi iradeleri disinda hizli bir
benzesim siirecine soktugu yadsinamaz bir gergektir. Kiiresellesme siireci bir yandan is diinyasina
onemli firsatlar sunarken 6te yandan bir¢ok olumsuz durumu da beraberinde getirmektedir. Bu
durum ozellikle giintimiizde sirdirilebilir kaynaklar igin tehdit olusturmaktadir. Artik toplumlar
kurum ve kuruluslarin insan haklarinin korunmasi, gelistirilmesi, desteklenmesi ve insan haklar
ihlallerine karsi1 durulmasi, istihdam ve is yasaminda evrensel degerlerin uygulanmasi, gevre
bilincinin ve sorumlulugunun gelistirilmesine yonelik girisimlerle, ¢evresel giicliiklerin tistesinden
gelinmesi ve yolsuzlugun her tiir ve bigimi ile miicadele edilmesi i¢in ¢alismasini beklenmektedir.
Bu baglamda kurum ve kuruluslarin hazirladiklar: bilinglendirme kampanyalarinin  6nemi
artmaktadr.

Bu calismada siirdiriilebilir kaynaklarin yok edilmesi tehditi ile karsi1 karsiya kalan diinya
diizeninde yasanan olumsuz durumlar: anlatan bilinglendirme reklam kampanya siiregleri ve bu
kampanyalarin hangi amagla, nasil, hangi kanallar aracihgiyla yapildig: anlatilmaktadir. Ayrica
surdirilebilir kalkinma adina yapilan toplumsal sorumluluk projelerinin etkinligi, destek veren
kurum ve kuruluslara olan yararlari ve sonuglarinin basarisi incelenmistir. Cevre, egitim ve esitlik
temalar i¢in Tiirkiye’den ve Diinya’dan 6rnek reklam kampanyalarina yer veren ¢alisma, 6zellikle
“esitlik” temasi tizerinde yogunlasmistir. Tiirkiye’de gergeklestirilen “Hiirriyet Hakkimizdir/Tren
Ozgiirliiktiir” Projesi kapsamindaki “Hos geldin Bebek” reklam filmi ile diinyada gergeklestirilen
Bennetton “Angel and Devil” reklam afisinin ileti ¢6ziimlemesi sonucunda kampanyada kullanilan
dilsel ve gorsel gostergelerin verdigi temel Kkarsitliklar sayesinde her iki kampanya arasindaki
benzer ve farkl yonler ortaya ¢ikartilmaya ¢aligilmistir.
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ABSTRACT
The advertising campaigns that are prepared fort he solution of social problems: narrative
and thematic analysis.
Begiim Aylin GUVEN

Rapidly developing world after the industrial revolution fell under the influence of a new trend
and alteration. It is an undeniable fact that this swift alteration known as globalization makes
countries enter a rapid resemblance process which is an autonomic one. The globalization process
brings significant opportunities to the business world, yet it brings many negative situations as well.
This circumstance poses a threat for sustainable resources particularly nowadays. From now on,
societies expect from corporations and institutions to overcome the environmental difficulties and
to struggle every sort and type of lawlessness by means of the attempts aimed at protecting,
developing and supporting human rights, resisting to the violation of human rights, implementing
the universal values in employment and business world, flourishing environmental consciousness
and responsibility. In this regard, the importance of consciousness-raising campaigns prepared by
corporations and institutions is enhancing.

In this study, consciousness-raising and advertisement campaign processes which state the
negative circumstances taken place in the world order that face the threat of extermination of
sustainable resources and for what purpose, via and through which channels they are performed are
mentioned. Furthermore, the efficiency of social responsibility projects realized for sustainable
reconstruction, their benefits to the supporting corporations and institutions and the consequences
are examined. The study that includes sample advertisement campaigns from Turkey and the world
for environment, education and equality themes concentrates on particularly equality theme. The
similar and distinct aspects of the two campaigns are tried to reveal owing to the basic oppositions
that are given by the linguistic and visual indicators used in the campaign in consequence of the
analysis of the commercial film Hosgeldin Bebek within the scope of Hiirriyet Hakkimizdir/Tren
Ozgiirliiktiir Project implemented in Turkey and Benetton Angel and Devil publicity poster
implemented in the world.
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