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OZET

Reklamlarin Haksiz Rekabet Boyutu Karsisinda Tiiketicilerin Korunmasi
Pelin Atila Yoriik

Tiiketici sahsi ihtiyaci i¢in kendisine mal arz edilen ve hizmet tedarik edilen
kisidir. Reklamlar, mal ve hizmetlerin tiiketicilere tanitilarak satiginin arttirilmasi
amacini tasimaktadir. Tiiketiciler reklamda gordiikleri mal ve hizmetler bakimindan
biiytik bir beklenti igerisine girmektedir.

“Reklamin aldatic1 ve yaniltict olmasi, tiiketicilerin zarar gérmesi ya da zarar
gorme ihtimaline ugramasina yol agmaktadir”.

Tiirk Ticaret Kanununun 55’inci maddesine gore, “diiriistliik kurallarina aykir
davraniglar ve ticari uygulamalar, haksiz rekabet hali olusturmaktadir”. Tiiketicinin
Korunmasi Hakkinda Kanunun 63’tincii maddesinin 1’inci fikrasina gore; “Ticari
reklamlarda uyulmas: gereken ilkeleri belirleme ve haksiz ticari uygulamalara kars:
tiiketiciyi korumaya yonelik diizenlemeleri yapma, bu hususlar ¢ergevesinde
inceleme ve gerektiginde denetim yapma, inceleme ve denetim sonucuna gore
durdurma veya ayni yontemle diizeltme veya idari para cezasi veya gerekli goriilen
hallerde de ti¢ aya kadar tedbiren durdurma cezasi verme hususlarinda gérevli bir
Reklam Kurulu olusturulmustur”.

Haksiz rekabet teskil eden bu reklamlara karsi tiiketicilerin korunmasi
gerekmektedir. Tiirk Ticaret Kanununu, Tiirk Borg¢lar Kanununu ve Tiiketicinin
Korunmasi Hakkinda Kanunda konuya iliskin diizenlemeler mevcuttur.

Anahtar Kelimeler: Reklam, Aldatici ve Yaniltici Reklam, Tiiketici,
Tiiketicinin Korunmasi, Reklam Kurulu
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ABSTRACT

Consumers must be protected against advertisements which are in the
scope of unfair competition

Pelin Atila Yoriik

Consumer is a person who is offered goods and services for his/her personal
needs. Advertisements are made for the purposes of introdecing goods and services
to cunsumers and increasing sales. Consumers are in big expectation in relation to
goods and services which are advertised.

“Misleading advertisements causes damages or potential damages for
consumers”.

In Turkish Commercial Code Article 55 “it is stated that, behaviors and
commercial practices which are not compatible with ethic rules causes unfair
competition”. In Consumer Protection Act Article 63/1 “it is stated that, in order to
determine principles which must be complied in relation to commercial
advertisements, to make regulations for protecting consumers against unfair
commercial pratices, to make observation and when necessary to make inspection,
and to apply relevant punishments according to the results of observation and
inspection an Advertisement Board is established”.

Consumers must be protected against advertisements which are in the scope of
unfair competition. Turkish Commercial Code, Turkish Obligations Code and
Consumer Protection Act contain some provisions about unfair competition.

Key Words: Advertisement, misleading advertisement, consumer, consumer
protection, Advertisement Board
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