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Is diinyas: biyilk bir degisim ve déniisiim igerisindedir. Ozel sektor isletmelerinin var
olma amac1 kar elde etmektir. Karlilig1 arttiracak ve rekabet iistiinliigii saglayacak Isveren
Markas1 Y6netimi, Stratejik Insan Kaynaklar1 Yénetimi disiplinlerinin Orgiitsel Baghlik
kavramina olan etkisi yadsiamaz. Bu baglamda Isveren Markas1 Yo6netimi ile StratejiK
Insan Kaynaklar1 Yénetimi isletmelere rekabet iistiinliigii, olumlu bir imaj ve sonucunda
karlilik getirmektedir. Bu akademik calismada Stratejik Insan Kaynaklar1 Y®onetiminin,
Isveren Markas1 Yonetimine etkisi ile Isveren Markas1 yonetiminin Orgiitsel Baglhiliga
olan etkisi incelenmistir. Arastirma aracit olarak kullanilan ankette 368 yanitlayici
katilmigtir. Anket sonuglar1 degerlendirilmis ve faktor analizi gibi istatistiki analizler
yapilmistir. Yapilan bu analizlerde hipotezler de test edilerek Stratejik insan Kaynaklart
Yonetiminin Orgiitsel Bagliliga etkisi, Isveren Markasi Yonetiminin orgiitsel bagliliga
olan etkileri tespit edilmistir. Yapilan analizlerde hipotezlerin dogru oldugu sonucuna
ulasilmustir. Stratejik Insan Kaynaklar1 Yonetimi, isveren Markas1 Yonetimi ve Orgutsel
Baglilik Uizerinde pozitif etkiye sahiptir. Isveren Markas1 Yénetimi’de Orgiitsel Baglilik

Uzerinde pozitif etkiye sahiptir. Sonucunda ise yorumlama ve degerlendirme yapilmustir.
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ABSTRACT

Today’s business world is in a state of great change and transformation. The purpose of
private sector companies is to make a profit. The effect of Employer Branding
Management and Strategic Human Resources Management disciplines on the concept of
Organizational Commitment, which will increase profitability and provide competitive
advantage, cannot be denied. In this context, Employer Branding Management and
Strategic Human Resources Management bring competitive advantage, a positive image
and consequently profitability to businesses. In this academic study, the effect of Strategic
Human Resources Management on Employer Branding Management and the effect of
Employer Branding Management on Organizational Commitment were investigated. 368
respondents participated in the survey used as a research tool. The survey results were
evaluated and statistical analyzes such as factor analysis were performed. In these
analyzes, hypotheses were also tested and the effects of Strategic Human Resources
Management on Organizational Commitment and the effects of Employer Branding
Management on organizational commitment were determined. It was concluded that the
hypotheses are correct in the analyzes. Strategic Human Resources Management has a
positive effect on Employer Branding Management and Organizational Commitment.
Employer Branding Management also has a positive effect on Organizational

Commitment. Finally, interpretation and evaluation were made.
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