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ABSTRACT

THE ROLE OF MARKETING STRATEGIES ON LOCAL AND INTERNATIONAL

STUDENTS’ ENROLLMENT: A CASE OF FIVE PRIVATE UNIVERSITIES IN
ISTANBUL CITY

MOHAMMAD PASOON PATMAN

Education has become a global service, and every country is attempting to give it to its
population as a tool for socioeconomic growth. Educational institutes generate profitable
focuses and find unique ways and preferences that satisfy the demands of students and

parents as part of private sector involvement.

The purpose of this study is to examine how marketing tactics affect student enrollments
at Istanbul's five private universities. The study assists the administration of the various
colleges in identifying the most effective marketing plans to entice more students to the
institution. Marketing strategies i.e. Word of Mouth, and Advertisements (Newspaper,
University Website, and Facebook) are tested in relation to Student Enrolment.

Data were collected in hard form and as well as soft form through Google Form using
simple random sampling from 5 private universities functioning in Istanbul, Turkey. 390
respondents answered the questionnaire. The research results showed a significant
relationship between the constructs under investigation and showed a positive relationship

among all variables.

Keywords: Word of Mouth, Newspaper Advertisement, Student Enrollment,

Facebook Advertisement, and University Website Advertisement.
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OZET

YERLIi VE ULUSLARARASI OGRENCI KAYITLARINDA PAZARLAMA
STRATEJILERININ ROLU: iSTANBUL'DAKI BES OZEL UNIVERSITE
ORNEGI

MOHAMMAD PASOON PATMAN

Egitim kiiresel bir hizmet haline geldi ve her tlilke bunu kendi niifusuna sosyoekonomik
biiylime i¢in bir ara¢ olarak vermeye ¢alistyor. Egitim kurumlari, karli odaklar olusturur
ve 0zel sektor katiliminin bir pargasi olarak 6grencilerin ve velilerin taleplerini karsilayan

benzersiz yollar ve tercihler bulur.

Bu ¢aligmanin amaci, Istanbul'daki bes 6zel iiniversitede pazarlama taktiklerinin dgrenci
kayitlarin1 nasil etkiledigini incelemektir. Calisma, ¢esitli kolejlerin yonetimine, kuruma
daha fazla 6grenci ¢gekmek icin en etkili pazarlama planlarini belirlemede yardimci olur.
Pazarlama stratejileri, yani Agizdan Agza ve Reklamlar (Gazete, Universite Web Sitesi

ve Facebook), Ogrenci Kayd ile ilgili olarak test edilir.

Veriler, Tiirkiye'de Istanbul'da faaliyet gdsteren 5 ozel {iniversiteden basit tesadiifi
ornekleme kullanilarak Google Formu aracilifiyla hem katt hem de yumusak bicimde
toplanmistir. 390 kisi anketi yanitladi. Arastirma sonuglari, arastirtlan yapilar arasinda
anlaml bir iliski oldugunu ve tiim degiskenler arasinda pozitif bir iliski oldugunu

gostermistir.

Anahtar Kelimeler: Agizdan Agza, Gazete Reklami, Ogrenci Kaydi, Facebook

Reklami ve Universite Web Sitesi Reklam.



