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OZET
AYNI DiLi KONUSAN KONUTLAR: SOSYAL MEDYANIN iC MEKAN

KULLANICI TERCIHLERINE ETKIiSi

Yasemin Seleme Albayrak

Gecmisten giiniimiize gelisen teknoloji ve internet ile yayginlagan sosyal medya
kullanimi1 pek ¢ok alanda etkisini gostermektedir. En belirgin etkiler tiikketim kiiltiirti
tizerinde ortaya ¢ikmaktadir. Kullanicilarin sosyal medya ile dogrudan veya dolayl
olarak tiiketim tercihleri etkilenmektedir. Ayrica bireylerin i¢ mekan tercihlerini
yonlendirme konusunda da dogrudan veya dolayli olarak etkisi goriilmektedir.
Tercihleri yonlendiren gorsel paylasimlarinin mekan tasariminda benzerliklere sebep
olmaktadir. Boylelikle bireyler sosyal medya iizerinden etkilendikleri i¢ mekan
gorsellerine benzer i¢ mekanlara sahip olabilmeyi istemektedirler.

Bu baglamda tez ¢alismasinda; sosyal medyanin bireylerin tercihleri tizerindeki etki
diizeyi saptanarak, i¢ mekan kullanici tercihlerine olan yansimalar1 incelenmesi amag
edinilmigtir. Bu amaca bagl olarak oncelikle tiiketim, tiiketici ve pazarlama
konularinda literatiir aragtirmalari yapildiktan sonra sosyal medyanin kullanicilar
tizerindeki etki diizeyini belirlemek i¢in anket caligmasi yapilmistir. Sonug¢ olarak
sosyal medyanin dogrudan veya dolayli olarak kullanicilarin i¢ mekan tercihleri
tizerindeki etkileri incelenmis ve varligi saptanmistir. Bu tez ¢alismasinda edinilen
verilerin gelecekte i¢ mimari tasarimlarin donemsel olarak nasil sekillendigi {izerine
yapilacak olan bilimsel calismalar i¢in ¢aligmanin yapildigi doneme 151k tutarak
kaynak olusturabilecegi ongoriilmektedir.
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ABSTRACT

SAME LANGUAGE HOUSES: THE EFFECT OF SOCIAL MEDIA ON
INTERIOR USER PREFERENCES

Yasemin Seleme Albayrak

The use of social media, which has become widespread with the developing
technology and internet from the past to the present, shows its effect in many areas.
The most obvious effects appear on consumption culture. Consumption preferences
of users are directly or indirectly affected by social media. In addition, it has a direct
or indirect effect on directing the interior preferences of individuals. The visual
sharing that guides the preferences causes similarities in the design of the space.
Thus, individuals want to have interior spaces similar to the interior visuals that they
are influenced by social media.

In this context, in the thesis study; The aim of this study is to determine the effect
level of social media on individuals' preferences and to examine its reflections on
interior user preferences. Based on this purpose, firstly, literature research on
consumption, consumer and marketing was conducted, and then a survey study was
conducted to determine the effect level of social media on users. As a result, the
effects of social media on the interior preferences of users, directly or indirectly,
were examined and its existence was determined. It is foreseen that the data obtained
in this thesis study can be a source for future scientific studies on how interior
architectural designs are shaped periodically, by shedding light on the period in
which the study was conducted.
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