OZET

Bu calismada; perakende i¢ giyim ve giyim magazalarinda markalarin kurumsal
kimlik yapis1 degerlendirilecektir. Bu dogrultuda kurumsal kimlik, marka kimligi,
kurumsal imaj, marka imaj1 olgulari tanimlanacaktir.

Giliniimiizde iiriin ya da hizmetin kalitesinden ziyade, markanin tiiketiciye sagladigi
avantaj ve statii onem kazanmistir. Bu sebeple markanin; (irlin ya da verdigi hizmetin
tilketiciye kurumsal yap1 Ogelerinin dogru aktarimi gerekmektedir. Bu baglamda
marka ve kurumsal kimligin, i¢ mimarlar tarafindan olusturulan tasarimlara aktarimi
ve Onemi aciklanacaktir.

Magaza tasariminda kullanilan mobilya ve donatilar, i¢ mimarlarin tasarladigi
projelerde marka imajini yansitmasi agisindan en onemli araglardan biridir. Bu
dogrultuda, marka imajin1 yansitan 6zel tasarlanmis mobilya ve donatilarin aligveris
kapsamindaki 6nemi, tiikketici ve personele etkisi incelenecektir. Alisveris kapsaminda
moda ve mimari iligkisi agiklanacak olup, magaza tasarimlarinda ve marka imajinda
bu iki olgunun iligkisi incelenecektir.

Tez konusu kapsaminda i¢ giyimin tarihi hakkinda bilgi verilecek olup, konu dahilinde
secilen markanin belirlenen iki magazasinin analizi yapilacaktir.
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Mobilya ve Donati, Moda, i¢ Giyim, Perakende Giyim Magazalari, Magaza Tasarimi



ABSTRACT

In this study; The corporate identity structure of brands in retail and clothing stores
will be evaluated. In this direction, the concepts of corporate identity, brand identity,
corporate image, brand image will be defined.Today the advantage and status
provided by the brand to the consumer has gained importance rather than the quality
of the product or service. For this reason, the brand; It is necessary to transfer the
corporate structure elements of the product or service to the consumer correctly. In
this context, the transfer and importance of brand and corporate identity to the
designs created by interior architects will be explained.

Furniture and accessories used in store design are one of the most important tools in
the projects designed by interior architects in terms of reflecting the brand image. In
this direction, the importance of specially designed furniture and accessories
reflecting the brand image within the scope of shopping and its impact on consumers
and personnel will be examined. The relationship between fashion and architecture
will be explained within the scope of shopping, and the relationship between these
two phenomena in store designs and brand image will be examined.

Within the scope of the thesis, information will be given about the history of
underwear, and the selected stores of the selected brand will be analysed within the
scope of the subject.
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