Ozet:

Bireyler hayati deneyimlerken daima karsilastiklari kavramlari tanimli hale getirmeye
calisirlar. Her ne kadar biitlin kavramlarin literatlirde genel gecer bir karsiigi mevcutsa da
hayatta insan sayisi kadar yorum oldugu hakikati de su gétlirmez bir gercektir. Konuya bir de
zaman faktorl eklendiginde isler iyice karigir. Zira bir kusak igin ayip karsilanan davraniglar
zaman igerisinde bir sonraki kusak igin normallik kazanabilir. Bu gorecelilikle muhatap
olundugunda bireylerin birbirini anlamasi gliclesir. Fakat kabullenis devreye girdiginde bu olasi
catisma nispeten kirilacaktir. Kiltlir sanilanin aksine yozlasmaz. Sadece donuslir. Neticesinde bir
kusagin davranis kaliplarini ‘dogru’ yahut ‘yanlis’ seklinde yargilamak saldirganliktan ote
gitmeyecektir. Kusaklar yasadiklari kendilerinden sonraki nesille saglikli etkilesim kurabilmek icin

icerisinde yasadiklari cagi takip etmek durumundadirlar.

Z Jenerasyonu cagdaslarindan etkilenerek liiks ayakkabi tercihleriyle gosterisci tliketim
yapmaktadir. Z kusaginin liks tliketim tercihinde kendi yasitlari Youtuberlarin etkisi buydktir. Z
Kusagl Kendi kazancini kendisi elde etmedigi icin kontrolstiz liks tiketime daha yatkindir. Bu
calismada, insan tiirlinin son sdriimine karsilik gelen z kusagi, tiketim aliskanliklari tizerinden
anlamlandirilmaya calisilmistir. Ekonomik agidan ailesine bagh olan bireylerin kolaylikla ve
kontrolstizce luks tiketime harcadiklari para onlar icin ne ifade etmektedir? Kusaklar arasi
ihtiyagc tanimlari nasil degismistir ve bu tanim gesitliginin kusaklar arasi iletisime yansimalari ne
olmustur? Peki, bu degisen anlamlar silsilesinden Uretici firmalar nasil etkilenmistir? Z kusaginin
yasam tarzi, hayat beklentisi ve buna mukabil sahne bulan gosterisci tiketim merakinin
sosyokiltirel etkileri sebepleriyle beraber arastirilmistir. Parayi kendileri kazanmayan genclerin
gosterisci tiiketimi ¢ok daha kolay yaptiklari ve bu davranisin da arkasinda sosyal bir getirim
amaci guttukleri teorisinden yola ¢ikilarak Uretilen hipotez yukaridaki arastirma sorulariyla da
desteklenmistir. Hipotez, Z kusaginin liks magazalarda kendilerini yansitan daha fazla urin ile
karsilasmasi ve buna bagl olarak z kusagi ve tercih ettikleri liiks magazalar arasindaki etkili
iletisimin saglamasinin amaclanmasidir. Olasiliga dayali 6rnekleme tekniklerinden orantil

tabakall 6rneklem yéntemiyle izmir'deki 16-25 yas arasi izmir'de ikamet eden 355 bireye nicel



arastirma yontemlerinden anket yontemi uygulanmistir. SBSS yardimiyla anket sonuglarinin kisi
gorls grafik analizleri calismanin icerisinde yer bulmaktadir. Calisma her ne kadar z kusagi
Ozelinde yapilsa da esasinda ¢alismanin hedef kitlesi z kusagiyla baglantisi olan bitilin

toplumdur.
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Abstract:

Individuals always try to define the concepts they encounter while experiencing life.
Although all concepts have a generally accepted equivalent in the literature, it is an indisputable
fact that there are as many interpretations as there are people in life. When the time factor is
added to the subject, things get complicated. Because behaviors that are considered shameful
for one generation may become normal for the next generation over time. When faced with this
relativity, it becomes difficult for individuals to understand each other. But this potential conflict
will be relatively broken when acceptance comes into play. Contrary to popular belief, culture
does not degenerate. It just transforms. As a result, judging the behavior patterns of a
generation as 'right' or 'wrong' will go no further than aggression. Generations have to follow

the age in which they live in order to interact with the next generation in a healthy way.

Generation Z is influenced by their contemporaries and consumes conspicuously with their
luxury shoe preferences. The influence of their peers Youtubers in the luxury consumption
preference of the Z generation is great. Generation Z is more prone to uncontrolled luxury
consumption because they do not earn their own income. In this study, the generation z, which
corresponds to the last version of the human species, has been tried to be interpreted through
consumption habits. What does the money that individuals who are economically dependent on
their families easily and uncontrollably spend on luxury consumption mean for them? How have
the definitions of intergenerational needs changed, and what has been the reflection of this
diversity of definitions on intergenerational communication? So, how have the manufacturing
companies been affected by this series of changing meanings? The lifestyle, life expectancy and
the socio-cultural effects of the conspicuous consumption curiosity of the Z generation were
investigated together with their reasons. The hypothesis that was produced based on the theory
that young people who do not earn their own money make conspicuous consumption much
more easily and that they pursue a social return behind this behavior is also supported by the

above research questions. The hypothesis is that the Z generation will encounter more products



that reflect themselves in luxury stores, and accordingly, it is aimed to provide effective
communication between the Z generation and the luxury stores they prefer. With the
proportional stratified sampling method, one of the probability-based sampling techniques, the
survey method, one of the quantitative research methods, was applied to 355 individuals
residing in izmir between the ages of 16-25. With the help of SBSS, the personal opinion graphic
analyzes of the survey results are included in the study. Although the work is done specifically
for the z generation, in fact, the target audience of the work is the whole society that has a

connection with the z generation.

Key words: Generation Z, Conspicuous consumption, Sociocultural, Culture, Generation conflict

Vi



