Ozet

Gelisen teknolojilere bagli olarak sekil degistiren meslekler ve is hayati, giiniimiizde birgok
sektore etki etmistir. Girisimciler etrafinda sekillenen ve yatirimcilar, mentorlar, bilgisayar
yazilimcilart vs. gibi paydaslarin dahil oldugu girisimcilik ekosistemi ise, bilginin hizla
paylasildig1 ve ticarilestigi topluluklar olarak is hayatinin merkezine dogru hizla ilerlemektedir.

Ekosistemden ortaya ¢ikan fikirlerin biiyiime hizi, biiytlik 6lgekli sirketlerin de ilgisini ¢ekerken,
bu ilgi ekosistemi siirekli bilyiitmeye yetmistir. Is hayatindaki gelismelere paralel olarak,
2000'i yillarda c¢alisma kosullar1 ve ortamlart da degiskenlik gostermistir. Ozellikle
ekosistemin 6nemli bir boliimiinii ayn1 ¢ati altinda bulusturan ortak ¢aligma alanlari, yeni nesil
ofis konsepti olarak hayatimiza girmistir.

Girisimciler ve serbest calisanlara yonelik hizmet sunma felsefesi ile hayata gegen ortak calisma
alanlari, artik sirketlerin de faydalandig: ofislere doniismiistiir.

Arastirmanin ana konusunu, ortak calisma alanlarinin tercih edilme motivasyonlari
olusturmaktadir. Bu kapsamda, literatiirde konu ile ilgili daha onceki calismalardan
yararlanarak bu alanlarin karakteristik 6zellikleri ve kullanict kitleleri ortaya konulmustur.
Tiirkiye'de is diinyasmin merkezi konumundaki Istanbul'da yer alan ortak calisma ofisleri de
arastirma kapsaminda incelenmistir.

Girisimcilik ekosisteminin bulugsma noktasi haline gelen ortak ¢alisma alanlarinin tercih edilme
motivasyonlar1 yiiksek lisans tezi konusu olarak islenmistir. Bu arastirmada, s6z konusu
motivasyonlarin anket uygulamasi yapilarak ortaya ¢ikarilmasi hedeflenmistir.

Anket calismas1 sonucunda yapilan degerlendirmelerde, Istanbul 6zelinde ortak calisma
alanlarinin tercih edilme motivasyonlarinin ilk sirasinda, bu ofislerin maddi olarak ulasilabilir
olmalarmin yer aldigi sonucuna varilmistir. Arastirmanin sonug¢ boliimiinde, kullanicilarin
farkl1 karakteristik 6zelliklerinin motivasyon tercihlerindeki degisimi 6l¢iilmiis, ortak calisma
alan1 saglayicilarina yonelik de birtakim 6nerilerde bulunulmustur.
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Abstract

Professions and business life, which have changed due to developing technologies, have
affected many sectors today. Developed around entrepreneurs; and investors, mentors, software
developers, etc. getting included; the entrepreneurship ecosystem is rapidly moving towards the
center of business life as communities where information is shared and commercialized rapidly.

The growth rate of the ideas emerging from the ecosystem attracted the attention of large-scale
companies, and this interest was sufficient to make the ecosystem grow continuously. In parallel
with the developments in business life, working conditions and environments also varied in the
2000s. Especially co-working spaces, which bring together a significant part of the ecosystem
under the same roof, have entered our lives as a new generation office concept.

Co-working spaces, which were realized with the philosophy of providing services for
entrepreneurs and free-lancers, have now turned into offices that companies also benefit from.

The main subject of this research is the preference motivations for co-working spaces. Within
this scope, using the previous studies on this subject in the literature, the characteristic features
and user groups of these spaces have been examined. The co-working spaces in Istanbul, which
is located as the center of business world in Turkey, was also examined in this study.

The motivations of choosing co-working spaces which have become the meeting point of the
entrepreneurship ecosystem, are discussed as the subject of this master's thesis. In this paper, it
is aimed to reveal the mentioned motivations by applying a questionnaire to the users according
to certain attributes.

In the assessments made as a result of the questionnaire study, it was concluded that affordable
rental options takes the first place of the motivations for choosing co-working spaces in
Istanbul. In the conclusion part of the paper, some suggestions have been made to those who
will take initiatives to provide a co-working space today and in the coming years.
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