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OZET

Sosyal medya platformlarinin bireylerin beden algilari ve sosyal onay ihtiyaci

tizerindeki etkileri giin gectikge artmaktadir. Sosyal medya kullaniminin artmasi
bireylerin etkileme giiclinli, beden algisin1 degistirmekte ve onaylanma ihtiyaci
tizerinde birtakim degisikliklere neden olmaktadir. Bu baglamda bu arastirmada sosyal
medya platformlar tizerinden beden algis1 ve sosyal onay ihtiyaci arasindaki iliski
arastirilmaktadir. Bu amag dogrultusunda ¢alisma, Istanbul’da yer alan devlet ve vakif
tiniversitelerinde okuyan toplamda 339 kisi iizerinden anket yontemiyle
gerceklestirilmistir. Arastirma sonucunda Instagram kullanicilarinin beden algisinin ve
sosyal onay ihtiyacinin a) beden algisinin ve bagkalarinin yargilarina duyarlilik alt
boyutu ile arasinda negatif yonde anlaml bir iligkiye sahip oldugu b) beden algisi ile
sosyal geri ¢ekilme alt boyutu ile arasinda pozitif yonde anlamli bir iliski oldugu ve c)
beden algisi ile olumlu izlenim birakma alt boyutlari ile arasinda pozitif yonde anlaml

bir iligski oldugu tespit edilmistir.
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ABSTRACT

The effects of social media platforms on individuals' perceptions of body and need for
social desirability are increasing day by day. With the increase in the use of social
media, the power of individuals to influence, changes their body perception and causes
some changes over social desirability. In this study, the relationship between body
perception and social desirability through social media platforms is investigated. In
line with this purpose, it was conducted by making a survey on a total of 339 people,
including state and foundation universities in Istanbul. The result of the research is that
the Instagram body perception and the need for social approval a) it has a significant
negative relationship with body perception and sensitivity to others' judgments sub-
dimension b) there is a significant positive relationship between body image and social
withdrawal sub-dimension and c) a positive and significant relationship was found

with the body perception and the sub-domain of making a positive impression.
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